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Co-DESIGN ., Co-Creation

We organize your ideas and challenges
and refine them into designs that
achieve your goals. From product
design—such as industrial machinery
and furniture—to graphic design and
photography, we coilaborate with you
o develop a wide range of design
solutions that support your business.
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Local resources —g

development

We will identify local resources and
potential—such as local industries,
traditional crafts, and tourism—and work to
create new value and build brands by
drawing on the past to innovate for the
future.
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Food
development

We support product development that
creates new value, working with food
development specialists and designers
fram the planning stage onward.
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Local industry ——

development

With the aim of further revitalizing
industries that work in harmony with local
resources {such as agriculture, forestry,
fisheries, and the Shizucka tea industry),
we will engage in co-creation to pursue new
initiatives and experiments—including the
development of next-generation machinery
and the utilization of resgurces—rather
than limiting curselves to the development
of a single product,
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R&D

Research and Development

Leveraging our experience in research and
development, we will collaborate on R&D
projects aimed at establishing future
standards for the next 10 to 20 years. We
will also provide support for the
implementation of design-led management
and RED initiatives.
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Takahiro Murayama
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The Supreme Craftsmanship of

Hans J.Wegner

Works from the Oda Collection
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With the goal of powerfully weaving Shizuoka's unique “history, culture, industry, and way of life” into the future,
we adopted the universal mathematical symbol “©© (mugen/infinity)” . Furthermore, Shizuoka (SHIZUOKA), home
to Japan's highest peak, Mount Fuji, is a globally recognized place name. The corporate name “Shizuoka ©Q ~
SHIZUOKA MUGEN" is easily recognizable worldwide and directly conveys the meaning of the words and the
activity concept. The color scheme evokes “Japan, DNA, The Inheritance of Traditional Culture,” designed as a
strong corporate identity (CI) that communicates powerfully both domestically and internationally.

Furthermore, Shizuoka's “treasures” (history, culture, environment, blessings, and way of life) have been formed and
nurtured over a long period of time. We determined that expressing them through computer-generated graphics or
simplistic interpretations would be inappropriate. Therefore, we employed the Japanese traditional art of calligraphy
—its “refined masterful brushwork + the traces of time”—as the expression for the logo design. Shizuoka's “history,
culture, and activities” have been preserved through long-term inheritance, embodying Shizuoka's DNA

(The Inheritance of Traditional Culture).

We who live in the present must preserve history and culture while envisioning a sustainable future. Through
co-creation with our local community, we aim to challenge Shizuoka's infinite potential and build a future brimming
with smiles that we can proudly present to the world. The keywords are your “infinite capacity for challenge” and *
learning from the past to create the future.”

This “SHIZUOKA MUGEN" CI Logo Mark will continue to evolve without end.
To the mountains, to the sea, to the sky, to the city, to the digital realm, to the future.
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